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UBDC webinar 

Questl0n ~: 
Wh.at w0uld mak,e an lmpactful pollcy brief f,or your 11es,earch? 

What would that look like? What would the goal of this document be? Where would you 
disseminate it? What images might accomP.a~ it? How would YQU know it was effective? 
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Question 1: 
What would make an impactful policy brie f for your research? 

Wha: WOL, ld tra: look like? What would tile gcal o · :his document be? Wh ere wou ld you 

di.ssemira:e it? What images mi h acccmpar y i:? Ho w wou d you i<r:o w le was effe c:ivei' 
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Questio n 2: 
What would constitute impactful social media coverage of your research? 

'vVra t :c m would tr.i s cwtpu: ta -< e? Conte nt a nd ta rget aud ence? 'vVh ere wou lo you 

d .ssem ir ace it? Hc•N •.voulo you know 1t was effe ct ve? 
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